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- INSIDERABLE IRRITATION has been ex- The motor trade magazine offered 


pressed in print by one of the automotive trade the fact that Hydra-Matics have beet 





CR’s discussion in the July issue of over 10 vears and that nearly five n 


lesign and opera ins have bought cars with automati 
ic trans what that proves beyond the fact 
pointed out, American consumers 
minded and like trving out new thi 
they represent sound engineering and 
velopment or not is not clear. Many 
matic transmissions because th 
btain the car of the make 
had the extra equipment 
there was freewheeling wh 
ll as vacuum clutch cor 
place ol freewheeling, 
ve which had both 
Y juipped with a modifi 
mntrol operated witha H 
tone time a “‘ride control 
shock-absorber action from 
ishior 
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idvertisir 
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Consumers’ Research functions to provide unbiased information on goods bought by ultimate consumers. For 
their benefit (not for business or industry) and solely with the funds they provide, CR carries on tests and research on 
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How Well Do Women’s Nylons Wear? 
CR’s Study of 10 Brands of Nylon Hose 





OR sever 
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where favorite stocking 

denier and hence is considerably sheerer 

in weight, it seemed logical that consumers sh 
nt ti nlametiaws 4% 
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hose would give | 
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hose 


sheer 





RESEARCH BULLETIN © 


6 @ CONSUMERS 




















of Snags per Square Inch 


Hose in Order of Increasing Number 


mm order 


ach deneuct 


CONSUMERS’ RESEARCH RITITRTIN @ 





brands and weights, chen | ‘ n t ‘ tr heel, 5SU0. Bureting strength in boot section 
erving women were righ t t é . iverage App alteration of shade in 
i well-established i 
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Trains and Toys for Christmas 1950 
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Transformers extra at 
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ompletely illuntinated. 20-463 Freight, $39 with 12 
sections of track but without transformer Foreign 
type engine and goods wagons The very 
mall scale (HO gauge) results in trai nd track one 
ull e sii ) ) we ( ¢ This 
smaller size is popular with hobl ts ar exacting 


builders despite product 


Mechanical (Wind-Up) Trains 
A. Recommended 


The llov g tr ire recs nende« niv for small 
hildrer or 1 « where tre ve rally popular 


ping 
witches, 
,OSSI 
ed sand 
00 Fifth 
18 

t $4 
trical 


C. Not Recommended 


Push-Around Train Blocks 


A. Recommended 


Toys to Accompany Model Railroads 


\. Kecomm 








Experimental Chemical Sets 


In chemistry, many very simple experiments can 


be performed with good results and a last 


pression on the child. Unfortunately 

compounds can 

ents; gun powder snown ple. Manu 
facturers of chemi ts usual! ry to omit 
terials that are 

be combined dat 

should there 


chen ical 


B. Intermediate 
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B. Intermediate 
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Pool Tables 


A. Recommended 
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720.72 x 40x 31 in high with numbered 1 %-in. diameter 
balls and two 48-in. cues. Also 4 intermediate sizes and 
prices. Well «¢ 
serious pl 1\ 

’.G. Wood, Model 251, Folding Leg Type (C 
Girard, Pa, and Sales Representative Henry Katz, 200 
Fifth Ave., N.Y.« One size, 42 x 23% x 27 in. high 
$17.95, with numbered 1%-in. balls and two 34-in. cues 
Aluminum frame and legs 


mstructed for practice and for semi 


G. Wood Co., 


. * 


The following table-top » judged not as satis 
factorv as the folding-leg t xcept for persons who 
can find the right-sized. stur le in the right location 


for pool playing 
wes, Table Top Type Che Burrowes Corp 
lel 300, 30 x 17% x 4 in., 

and t«v ‘-in. cues. No legs 
Wood Wudel 243, Table Top Type 
$6. 30x17 x4inn 


Other needed equipment. 


$6.50, 


numbered colored balls 


(Cc. G. Wood Co 


nbered balls, two 30-in. cues, and 


Steel Construction Kits 
While all models examined are listed, the short- 


age ol! steel may place 
this vear For 


diverting their steel to trains 


kits in short supply 


I ionel is 


SOM. 


example 


repor tedly 


A. Recommended 
Evéctor Set \. ( Gilbert Co., New Haven, Conn 
$1.75 to $50 
Lower-priced 
Only for the 
is proba 
Creative 
Mecca \ listributed by H 
D ) ifth Ave N.Y. 


Realistic ler a very popular line 
ited in scope and suited 
The No 4% or $7 model 


would appeal to a really 


Hudson 

About $3.50 to $50 

tion kit on the market 

ir until the advent of the 

Somewhat cl er t R re elaborate Erector sets 
It is stu , ll built, d worth while as a constru 


Bion t 


Tool Chests and Tool Kits 
It is an old axiom among « irpenters and hobby 

dangerous tool.’ 

plies t ( | vi s to adults 


ists that rhis ap 


A child not 


vet reac ! rou t well proportioned tools 


14 @ CONSUMERS’ RESEARCH BULLETIN © 


sets capable of real work 


Especially useful for model 
aire raft automobiles and other balsa and “ od projec ts 
Prices vary widely with completeness of kits Sharp 
tools, not intended for use by an awkward, careless, or 


too young child 


C, Not Recommended 


Gilbert Tool Chest 4. C. Gilbert Co., New Haven, Conn 
$2.65 to $13.60. Manufacturer will contend that these 


tools are i quality as g od 


$3.44 and 


Wood-Burning Sets 


Wood-burning tips and sets are always popular 
with children. A wide variety of plaques costume 
jeweiry and other wooden items ar¢ avail ible, pre 
marked for burning; a child with some feeling for 
There 1s 


design can originate his own patterns 


of course, likely to be a fire and injury hazard with 


such toys 


A. Recommended 


Wood Burning Sets (Ungar Electric To 
Angeles 54 Sets includi g burning tt 


rs, $2 to $5 


Listed by Underwriter 


Electrical Experimental Kits 
B. Intermediate 


New Haven 


Toy Typewriters 


A. Recommended 





le words or short simp B. Intermediate 
ra child wanti 


Dolls and Marionettes 


A. Recommended 


00 Fifth 

‘ imma 
body filled 
l fur wigs 

the plastic 
Marx Ty is 1 1 to si te hair the eventual! loss of 
ir accessory 

owly discharges 

ver in the bottle 

mut an attendant 





Vusical Instruments 


B. Intermediate 
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BICYCLES 





CR’s Tests 


rhe bicycles tested-by CR were 
1. Quality of material 


rated on 


" mansl 
pe lal-crank | inive 


lit 
} 


ua of stecr 


Har less ol Spr M 
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B. Intermediate 
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20-in. frame; g ipped with | Paint finish, good 
Royal Chain 26 
ed@ived, somewhat be 
c@nstruction, fair. Ha 
and sprockets, satisiactor 
Paint finish, fair 


us 


Schwinn, 3 1718 


Corrections and Emendations to Consumers’ Research 


Annual Cumulative Bulletin (ACB) and Monthly Bulletins 





wep Repair In Mr. Robert Wall's address, the of manufacture, as is done with photographic film 
ervice 
Col 440 word Street should 
Linalt by alter 36th, as follows: 
‘a é 2 , , . , 
1 Street, Astoria 5, L.I., N.Y. \s- ls of Goodrich, Hood 
Bull@tin '50-'51 a also has a 36th Avenue yrands tested mav | 
were sold to CR’s consultant 

Esterbrook rhe sentence ses | s no indication that manufa 
Replac< ment P ints . ' | . 

secon ne f ie il- heels have tak ny pr ' 
Col. 418 ‘ i. 
Annta! Cumulative | mn ol th lerbrook repl wee b 
Bulletin "50-51 ! TF 10ul have read, 


have appeared and with flashlight batteries made by the more 
20-32 36th rogressive makers. CR has reason to believe that 
Arrow, 


lave *n ove! 


' 


Hand Lawn Mowers (*} 
Col. 73 

Annua! Cumulative 
Bulletin '50-'51 
and 

Page 1 

July ) Bulletin 


at 


Rubber Heel 
[ Col. 2 


June ‘50 Bulletin 
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Six Television Receivers 





HE “burning question” in the minds of all 
prospective purchasers of ry receivers at this 
time is — “Shall I wait until receivers capable of 
receiving pictures in both black and white and 
Unfortunately, no one can 


olor are available?’ 


Inswer i jyuestion wih autnoriuy 


The unknown factors in this situation are many 


It is CR's guess that programs in black and 


white 
will be telecast for one or two vears at least per- 
haps much longer, over some stations (cost o! con 
version of stations would be very high; this fact, 
alone, should tend to guarantee a good deal of 


black and white tele« isting until a “compatible 


" that is, one with which color broadcasts can 


system, 
be received by the present black and white sets in 
lelecasters will have 
two kinds ol 
service so that the maximum number of receivers 
will be 


black and white, is adopted 


to adjust the time allocated to the 


served if income is to be maintained 


trom sponsors of advertising programs For the 
present, there are not likely to be more than 20 hours 
per week of color tel 


t, and then 


ecasting trom a tew stations at 


mos during periods in which the 
station 1s ng sustau r sponsored 


programs. Allocation of time, is dependent 


upon the speed at which present owners of black and 


white sets indicate their 


ntention to pure nase con- 
verters so that they can view the transmissions in 
color, and likewise upon the magnitude 

Var ous esun 


color receivers when available 


indicate that converters (black ar white to colo 





for use with 10-inch sets (larger size images, 14 
inches and grenter, are not at present in prospect 


for color receivers) will be pr ed at $100 or more 


ind there is good likelihood that they 
months then, due 


stepped-up war effort and 


available for severa 
consequent allocation to 


more important uses of various electrical materials 


' 
and components needed for their construction 
Another important consideration is the attitude 
At the pres 


ent time it appears that by far the great majority 


taken by the receiver manufacturers 
feel that a “compatible’’ system should have been 
adopted and that it is the system that must be used 
eventually 

It would be our view that perhaps only persons 
who are in a financial position to take a substantial 
risk without inconvenience should buy color setg in 
the immediate future if they should become aveail- 
Perhaps after six months the situation will 


made 


able. 
become clarified and decision can then be 
with far less uncertainty 

In the table on page 21, CR has attempted to give 


a useful though very greatly condensed summary 
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of the findings on the 19 TV receivers tested during 
the past eight months. 
reported 


I 


including the new models 
n this Butte. Subscribers must bear 
in mind, even though a dealer n 


model numbers are no lor 


iy sav that certain 
ver availabie hat the 
| essential ¢ | 


lewer mode! 














A. Recommended 
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B. Intermediate 
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and! 16-in. rec 
13! >x« 10 in 
Channel Sel 


el Also 


Handy Reference Table for Purchasers of TV Receivers 


Over- 
vil 
Cir- 
Cabi- Fase Pic- cuit 
Tube net of ture Char- 
Price? | Size*, | Oual- | Serv- | Oual- acter- 
Model Type < in ity icing itv’ —istics* 


Esti- 
mated 
Month 
ly 
QOual- Oper- 
itv of Power ating 
Out- Out- Cost 
put put $ 
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Consumers’ Digest, 
A New CR Press Service 
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fid 
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6000 
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Off the Editor's Chest 
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velopment, as the ultimate in automatic trans- Il not admit 

missions. The motor magazine's article sounds f > 

more like the product of an advertising agency an 

noved btcause the sales claims concocted for one pliances that approaches 
its clients have been shown up. It certainly does tion that exempts it from 

not represent the considered judgment of an engi nical experts approach 


neering approach to the problem, for the editor consumer's point of view 


Lens Cleaners 





this liquid 
the former « 

ne materia 
poun coated 
silicone fl mit sts indicated if umably magnesiu 


Sight Sa 
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HIS sect 
digest ot 
mcture 


press 


differer 


I he sources 
Wiee. Charm 


hibuter. Hare 


ey 
Mot 


The wures 


the 
»yrate the film 
( not 
' 
vaiues 
Audience suitability | ndicate 
idults, “Y"’ for young people (14-18 


hildren, at the end of each line 


Descriptive il mations are 


Across the Badlands 
Admiral Was a Lady, The 
All About Eve 

Arizona Cowboy, The 
Arizona Territory 
Armored Car Robbery 
Arshin Takes a Wife 
Asphalt Jungle, The 
Avengers, The 


Beaver Valley 

Between Midnight and Dawn 
Beyond the Purple Hills 

Big Timber 

Bitter Rice 

Black Rose, The 

Blood and Fire 

Blue Lamp, The 

Bomba and the Hidden City 
Bomba and the Lost Volcano 
Border Rangers 

Border Treasure 

Born to be Bad 

Breaking Point, The 

Bright Leaf 

Broken Arrow 

Bunco Squad 


Caged 

Cariboo Trail, The 
Cassino to Korea 
Chain Gang 
(Cheat, The 














ode of the Silver Sage 
olorado Ranger 

olt .45 

ongolaise 

onvicted 

opper Canyon 

ountry Fair 

ered Wagon Raid 

risis 

urtain Call at Cactus Creek 


Dancing Years, The 
Dark City 

David Harding, Counterspy 
Daybreak in Udi 

Dear Mr. Prohack 
Death of a Dream 
Deported 

Desert Hawk, The 
Destination Big Hous. 
Destination Moon 
Destination Murder 
Devil's Doorway 

Dial 1119 

Difficult Years 
Distant Journey 
Duchess of Idaho 


Edge of Doom 
Ellen 
Eve Witness 


Fancy Pants 

Farewell to Yesterday 
Father Makes Good 
Father of the Bride 

Faust and the Devil 
Federal Man 

Fence Riders 

50 Years Before Your Eyes 
Fighting Stallion, The 
Film Without a Name 
Fireball, The 

Flame and the Arrow, The 
For Them That Trespass 
Forbidden Jungle 

Foreign Legion, The 
Fortunes of Captain Blood, The 
Frightened City 

Frisco Tornado 

Fuller Brush Girl, The 
Furies, The 


Girl in a Million, A 
Girls Behind Bars 
Glass Menagerie, The 
Golden Salamander 
Good Humor Man, The 
Good Time Girt 

Great Jewel Robbery, The 
(sun Crazy 

Gun Fighter, The 
C,unfire 

C,unslingers 


Happiest Days of Your Life, The 
Happy Years, The 

Harriet Craig 

Harvey 

Heart and Soul 

He's a Cockeyed Wonder 

High Lonesome 

Hi-Jacked 

Hills of Oklahoma 
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Hoboes in Paradise 

Holy Year at the Vatican 
Holy Year, 1950 

Hostile Country 

Hot Rod 

Humphrey Takes a Chan 


I Killed Geronimo 
I Shot Billy the Kid 
If This Be Sin 
Ignace 

I'll Get By 

In a Lonely Place 
Indian Territory 
Invisible Army, The 
Iroquois Trail, The 
It's a Small World 


Jackie Robinson Story, Th 
Jackpot, The 

Johnny One Eve 

Jungle Stampede 


Kill or Be Killed 

Kill the Umpire 

King Solomon's Mines 
Kiss Tomorrow Goodbye 


Lady Without Passport, \ 
Last of the Buccaneers 
Let's Dance 

Life of Her Own, A 
Lonely Hearts Bandits 
Lost People The 

Louisa 

Love that Brute 

Lucky Losers 


Madeleine 

Madness of the Heart 
Men, The 

Military Academy 
Milkman, The 
Miniver Story, The 
Mister S80 

Motor Patrol 

Mr. Musik 

Mrs. Fitzherbert 

My Blue Heaven 

My Friend Irma Goes W 
Mv Widow and 1 
Vivstery Street 


Next Voice You Hear, The 
Night and the City 

No Way Out 

Noah's Ark 


0 Sole Mio 

Old Frontier, The 

On the Isle of Samoa 
Once a Thief 
Operation Haylift 
Original Sin, The 

Our Daily Bread 
Outcast of Black Mesa 
Outrage 


Pancho Villa Returns 

Panic in the Streets 

Paris 1900 

Paris Waltz, The 

Peggy 

Perfect Woman, Th 

Petty Girl, The 

Pink String and Sealing Wax 
Pretty Baby 

Prisoners in Petticoats 


Redwood Forest Trail 
Return of Jesse James, The 
Return of the Frontiersman 
Rider from Tucson 

Right Cross 

Rock Island Trail 


RESEARCH BULLETIN © 


Ro« ketship \M 

Rocky Mountain 

Rogues of Sherwood Forest 
Rookie Firemen 

Rules of the Game, The 


Saddle Tramp 

Salt Lake Raiders 
Savage Horde, The 
Scarf, The 

Secret Fury, The 
Secrets of Nature 
September Affair 

711 Ocean Drive 
Shakedown 
Showdown, The 
Sideshow 

Sierra 

Sin of Anna Lans, The 
Skipper Surprised His Wife 
Sleeping City, The 
Snow Dog 

So Long at the Fair 

So Young, So Bad 
Southside 1-1000 
Souvenir 

Spy Hunt 

Square Dance Kat: 
State Penitentiary 
State Secret 

Stella 

Storm Within, The 
Streets of Ghost Town 
Summer Stock 

Sun Sets at Dawn, The 
Sunset Boulevard 
Sunset in the West 
Surrender 

Sylvie and the Phantom 


lea for Two 

lexan Meets Calamity Jam 
rhe 

lexas Dynamo 

This Side of the Law 

Three Husbands 

Three Little Words 

Three Secrets 

limber Fury 

lo Please “at addy 

Toast of New Orleans, The 

lorch, The 

Trail of the Rustlers 

rain to Tombstone 

Treasure Island 

rrial Without Jury 

rrigger. Jr 

lrio 

rriple Trouble 

Tripoli 

Iwo Flags West 

Ir'wo Orphans 

Two Weeks With Love 


Underworld Story, The 
Union Station 


Vanishing Westerner, The 
Victors and the Vanquished 
Vigilante Hideout 


Walk Softly, Stranger 
West of the Brazos 

When You're Smiling 
Where Danger Lives 
Where the Sidewalk Ends 
While the Sun Shines 
White Tower, The 
Winchester 73 

With These Hands 
Woman on the Run 
Women from Headquarters 
World Youth Festival 
Wyoming Mail 


The 


The 





The Consumers’ Observation Post 


Th ls Ch nstmas 








CR Bulletin for one year, with the 
1950 Annual Cumulative Bulletin — 
a practical, much appreciated gift! 


Glve 


Consumers’ Research Bulletin 


Phrifty consumers will appreciate CRs uses TLL vin 7 
mes bs brand manne of products mvoly ing =) e expenditure suct 
is washing machines, mechanical refrigerators, television sets, and 
sutomeobiles The monthly arrival of a CR Bulletin wall be a fre 
quent reminder of sour thoughtfulness There is also the big 
new 228-page Annual Cumulative Bulletin, issued in September 


1950, which summarizes a wide range of CRs previous findings 


ind presents as we ll much new mformation 


I he price ola vearls subscription m= > with a copy of the [950 
Annual Cumulative Bulletin (for mdividuals onls $4.75 You 


will find a convement order form on the next page 
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Cumulative Index for Consumers’ Research Bulletins 
July 1950 through December 1950 
. 26. No. 1 thro Vol 26. No.6 


Single BULLETINS are available, at 30 cents. The month of issue is followed by the num- 


ber of the page or pages on which the item appears. 
are longer or more comprehensive items 


Month Page 


Entries marked 


Month Page 


A Oct 
Sept 
Oct ; 
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Nov 
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July 
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Dew 
July 
July 
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Nov 
Oct 
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Nov 
Aug 
Nov 
Nov 
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Dec 
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Dew 
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Sept 
Aug 
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Nov 
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Sept 
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each issue, beginning at page 
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Sept 
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Sept 
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Dec 
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Sept 
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Dex 


Oct 
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each issue 
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Sept 


July 
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Telemann lchaikovsky 
\\ ‘ ‘ 
$) 8 
Interpretation AA 
Fidelity of Recording AA 
Infante: Andalustar ’ 
RCA \ i g ce 
LI \ 
Interpretation AA 
Fidelity of Recording AA 


g Interpretation AA Varese 
Fidelity of Recording AA nate % 


Haydn , \ , \ ( 0 e R 


‘ Supe 
Interpretation AA 
Fidelity of Recording AA 


Mozart 


1 
| 


« Interpretation AA 
Fidelity of Recording AA 


Interpretation AA 
Fidelity of Recording AA 


Puccini é rie & Strauss 


Kind-Weber ‘ ’ We 


Interpretation A 
Fidelity of Recording AA 


Schubert “a? , \ , i | Interpretation AA 


Fidelity of Recording A 


Interpretation 

Interpretation AA Fidelity of Recording 
Fidelity of Recording AA 

Strauss, R ‘ ’ , r 

» & Honegger 


Interpretation AA Interpretation 
Fidelity of Recording AA Fidelity of Recording 
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